
BUDGET: 
$800

Twitter
Run Dates: 9/24 – 11/6

CLICKS IMPRESSIONS CLICK-THROUGH-RATE COST-PER-CLICK

335 72,915 .26% $3.92

TWEET
ENGAGEMENTS

684
RTs, replies, likes, 

hashtag clicks, swipes Engagement rate: .94%
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Twitter
Election-related creative constraints

❌ Rejected: ❌ Rejected: ✔ Approved:



Twitter
Election-related creative constraints

❌ Rejected: ✔ Approved:



Web statistics: overall traffic

 Analytics
Election 2020

All Web Site Data Go to report Ѫ

Page Pageviews % Pageviews

1. 876 51.29%

2. 324 18.97%

3. 35 2.05%

4. 23 1.35%

5. 18 1.05%

6. 15 0.88%

7. 12 0.70%

8. 12 0.70%

9. 11 0.64%

10. 10 0.59%

Overview

Sep 21, 2020 - Nov 10, 2020

Overview

 Pageviews

October 2020 November 2020
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Pageviews

1,708
Unique Pageviews

1,441
Avg. Time on Page

00:01:27
Bounce Rate

77.60%
% Exit

66.92%

/
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/experts/canon-david/
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/experts/mayer-ken/

/?li_fat_id=17e695fa-4734-4881-9899-d462dc0b9b96

/?li_fat_id=0355bda8-00ba-4d36-97e2-824cebeb400f

© 2020 Google

All Users
100.00% Pageviews

September 21 – November 10, 2020



Web statistics: Source/medium
September 21 – November 10, 2020


